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The goal of Hire Me SC is to increase the capacity of South Carolina’s current 
system to foster competitive, integrated employment for young adults with 

intellectual and developmental disabilities. Over the years, the campaign has 
helped grow awareness about the culture of disability employment in SC among 
the general public, employers, job seekers, service providers and educators and 

serves as platform to advocate for policy change.

Hire Me SC Campaign Overview 



LIFETIME 
STATS
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The Hire Me SC website launched in 
2018 and has seen steady growth in the 
number of visitors and pageviews year 
over year. The data below is from Jan. 
2018 – May 2021.

Lifetime 
Website Stats

Number
Visitors per
Web Page

Total Visits
(up 64% yr/yr) Home

Job Seekers

Events

Resources Employers

Employer Summit

About

Total Pageviews
(up 52% yr/yr)

24,636 19,320

3,673

2,968

1,885 2,831

2,849

3,32454,018
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As the Hire Me SC campaign was developed, social 
media was recommended as a tactic to engage target 
audiences, share campaign updates and more. The Able 
SC team manages organic social media, but these pages 
have also been used to run paid social media ads when a 
campaign is in place. 

Lifetime Social 
Media Growth

Facebook
post reach

Instagram 
followers

Facebook
page likes

Twitter 
followers

170,671

434

1,384

192
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Over the years, Flock and Rally has managed public 
relations efforts for the Hire Me SC campaign. Since 
launching Hire Me SC, a number of focused campaigns 
have been put in place, such as a campaign targeting 
the general public, employers and multiple employer 
summit campaigns. Below is the lifetime data for all 
Hire Me SC public relations campaigns.

Lifetime Public 
Relations

Press 
mentions/clips

Total estimated press 
coverage views

Online estimated views
(coverage on media outlet websites)

TV viewership

Offline estimated views (print press, 
mentions in email newsletters from media 
outlets to subscriber lists)

317
1,506,583

167,088

497,354

842,141

THIS METRIC ABOVE IS BASED ON A COMBINATION OF:
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Free Times:
Stigmas Persist when it Comes to Hiring People with 
Disabilities (2018)

SC Public Radio:
Finding Jobs for the Disabled (2018)

WSPA:
Able SC Holds Employment Education Workshops (2019)

WIS:
People with Disabilities Can Work and they Want to Work (2019)

Times and Democrat:
Summit Focus is Closing Disability Employment Gap (2020)

Lifetime Public 
Relations

Notable Mentions:

https://www.postandcourier.com/free-times/food/stigmas-persist-when-it-comes-to-hiring-people-with-disabilities/article_60ad6854-57f9-5629-a6d3-7a1443c5f949.html
https://www.postandcourier.com/free-times/food/stigmas-persist-when-it-comes-to-hiring-people-with-disabilities/article_60ad6854-57f9-5629-a6d3-7a1443c5f949.html
https://www.southcarolinapublicradio.org/show/south-carolina-business-review/2018-05-30/finding-jobs-for-the-disabled
https://www.wspa.com/news/able-s-c-holds-employment-education-workshops-event-thursday-in-upstate/
https://www.wistv.com/2019/10/01/people-with-disabilities-can-work-they-want-work-hire-me-sc-employer-summit-is-wednesday/
https://thetandd.com/news/local/summit-focus-is-closing-disability-employment-gap/article_af98bd20-95da-5634-a892-215d2e0af6e6.html
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Lifetime Email 
Newsletter Stats
Over the years, some of the focused Hire Me SC campaigns 
have used email newsletters as a tactic in reaching target 
audiences. In 2019 a drip email series was built, with a total 
of 12 email newsletters created and targeted at the employer 
audience. In 2020, newsletters were created for each audience 
of Hire Me SC sharing updates on the new COVID-19 
resources page. In 2021, email newsletters are being used to 
target the service provider audience. To the right is lifetime data 
specific to Hire Me SC email newsletter campaigns.

An ideal open rate for the nonprofit 
industry is anywhere from 12.5% - 25% 
and an ideal click rate is about 2.5%

Subscriber List

Open Rate

Click-Through Rate

5,423

14.5%

7.07%



CAMPAIGNS
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Hire Me SC Marketing Strategy 
Since 2017, Flock and Rally has developed strategy for the Hire Me SC campaign 
based on specific outreach focuses where themes emerged, including:

1 3

2 4

Concept and develop foundational tools 
for the Hire Me SC campaign including 
website, graphics, and messaging.

Advocate for disability inclusion in 
the workforce and improve employer 
perceptions about the employability of 
individuals with disabilities.

Generate pride among individuals 
with disabilities by spreading the 
message that they will succeed, just 
as any other employee would in a 
competitive job environment, and 
they have the potential to do even 
better than their peers with hard work, 
dedication and appropriate supports.

Encourage the target audiences to 
empower individuals with disabilities to 
reach their employment goals.

Build the base Promote inclusion

Generate pride Promote encouragement

PHASE 1

PHASE 2 PHASE 4

PHASE 3
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Phase 1:
Build the Base
A good campaign needs a strong 
message and visual foundation to serve 
as a basis for all marketing efforts.

Developed the campaign name 
and messaging for “Hire Me SC”

Created a logo/graphics suite

Built brand and visual guidelines 

Built the Hire Me SC website

In 2018, we…

https://www.dropbox.com/s/qaqgcg4po5hhbfh/hmesc-msg-guide-v5%20%5Bhi%20res%5D.pdf?dl=0 
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Phase 2:
Generate Pride
Once the base was built, we launched the first 
general awareness campaign in late 2018. This 
campaign was focused on the general public 
in SC, as well as job-seekers with disabilities. 
The purpose was to explain Hire Me SC, and 
engage with individuals who could share their 
success stories or employment goals.

Traditional ad campaign 

Social media campaign to engage
job-seekers

Public relations campaign

Digital Ad campaign 

Collateral development, including
a rack card and tri-fold

The general awareness campaign included:

FUN FACT: FUN FACT:
There were billboards at 16 locations in the 
state – 5 in the upstate, 5 in the Midlands and 
6 in the Lowcountry/other locations.

Banner ads received an estimated 420,000 
impressions and a news station website 
partnership garnered 250,000 impressions.
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Phase 3:
Promote Inclusion 
Once awareness of the Hire Me SC campaign was 
spread among the general public, it was time to engage 
employers. In 2019, a campaign was developed with a 
focus on the employer audience and a goal to improve 
common misconceptions about the employability of people 
with disabilities and promote a more inclusive workforce.

Digital ad campaign, including online 
and social media ads

Email marketing (drip series) 

Public relations campaign

Collateral development (tri-fold)

The employer campaign included:

FUN FACT:
The digital and social ads garnered over 
165,800 impressions
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Phase 4:
Promote Encouragement 
In 2020 and 2021, there has been a focus on the 
encouragement theme. Our goal is to engage service 
providers and families of people with disabilities, and 
encourage these target audiences to empower individuals 
with disabilities to reach their employment goals.

Email marketing to service providers

Organic social media campaign 

New web page on the site for families 

Public relations campaign

This phase is still in the 
works and includes:
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Employer Summit 
Promotion
Flock and Rally has helped promote the Hire Me 
SC Employer Summit each year to grow awareness 
among employers and HR professionals and attract 
attendees. Over the years, the following tactics have 
been put in place to promote the summit:

• Public relations campaigns 
• Calendar listing creation + distribution 
• Direct outreach
• Social media advertising 
• Collateral development (fact sheets)

FUN FACT:
5 fact sheets were developed to serve as 
follow-up information for summit attendees.
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Event Outreach 
and Promotion
Over the years, Flock and Rally has helped 
promote various Hire Me SC events, both 
virtual and in-person. 

In 2017 and 2018, Flock and Rally sent out 
a number of press releases highlighting 
upcoming Disability Benefits & Employment 
Workshops. 

In 2020, we helped promote virtual events and 
trainings by performing direct outreach to over 
100 employer and human resource contacts 
per event. 
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Miscellaneous

In 2020, an Employment First fact sheet was 
created with legislators as the target audience 
to educate them on why Employment First 
legislation is needed in SC.

In 2020, Flock and Rally also reassessed 
campaign marketing tactics and developed new 
resources with COVID-19 top of mind. A web 
page was built on the Hire Me SC website with 
COVID-19 resources for each audience, and 
email newsletters were created for each audience 
to grow awareness about the new resources. 

From time to time specific needs have presented themselves, 
resulting in new materials for the Hire Me SC campaign. 

People First. Opportunity First. 
Employment First. 

Employment First means competitive, integrated employment 

is the first and preferred option for individuals with disabilities 

receiving assistance from publicly funded support.

Why is Employment First needed in SC?

727,701+
There are

individuals with disabilities 
in South Carolina.

of individuals with 
disabilities in South Carolina 

are unemployed.

67.4% South Carolina’s unemployment rate 
for people with disabilities is the

in the country.
6THHIGHEST727,701+
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disabilities in South Carolina 

are unemployed.

67.4% South Carolina’s unemployment rate 
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6THHIGHEST

• Ensure state programs, policies, 
procedures, and funding support 
the competitive and integrated 
employment of South Carolinians 
with disabilities.

• Share data and information 
across systems in order to track 
progress.

• Create benefits for businesses 
that hire citizens with disabilities, 
like lower costs, higher revenues, 
and increased profits.

Did you know... Employment First 
Legislation would...

32 50OF
states in the U.S. have adopted 
Employment First legislation?

States with
Employment First

   
  

  

 

 
 

@hire_me_sc@HireMeSC 

Learn more about
Employment First
at hiremesc.org. 

This document was developed by
Able South Carolina, Inc.

Sources for this information include: 
SC Employment First Study Committee

Report (2019)
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HIREMESC.ORG

PLEASE DIRECT QUESTIONS REGARDING THIS REPORT TO:

FLOCK AND RALLY
Debi Schadel

debi@flockandrally.com
803.348.8861




